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Recommender system has the ability to predict whether a particular user would prefer an
item or not based on the user's profile. Recommender systems are beneficial to both
service providers and users [3]. They reduce transaction costs of finding and selecting items
in an online shopping environment [4].

www.sciencedirect.com » science » article » pii

Recommendation systems: Principles, methods and evaluation

Recommender system - Wikipedia

A recommender system, or a recommendation system (sometimes replacing ‘system’ with a
synonym such as platform or engine), is a subclass of information filtering system that seeks to
predict the "rating” or "preference” a user would give to an item. They are primarily used in
commercial applications.

Recommendations with a Purpose | Proceedings of the 10th ...

2016. 9. 7. — The purpose of recommenders is often summarized as “help the users find relevant
items”, and the predominant operationalization of this goal has been to focus on the ability to
numerically estimate the users’ preferences for unseen items or to provide users with item lists
ranked in accordance to the estimated ...

D Jannach M= - 2016 - 90g| 2! - 2t St=Xiz

Introduction to recommender systems | by Baptiste Rocca ...

2019, 6. 2. — The purpose of a recommender system is to suggest relevant items to users. To
achieve this task, there exist two major categories of methods ...
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Overarching Goal

—

Table 2: Proposed Framework: From Goals to Metrics

Consumer’s Viewpoint Provider’s Viewpoint

“Personal Utility”: Happiness, Satisfaction, Knowl-
edge, ...

“Organizational Utility”: Profit, Revenue,
Growth, ...

Recommendation
Purpose

o
S 2
S B
2 0
< L
~
n &

A,

e Help users find objects that match the user’s
long-term preferences

e Show alternatives

e Help users explore or understand the item space

o ...

RecSys '16 : Recommendations with a Purpose &l

https://web-ainf.aau.at/pub/jannach/files/Conference_RecSys2016.pdf

e¢ Change user behavior in desired direc-
tions

e Create additional demand

e Increase activity on the site

o ...



https://web-ainf.aau.at/pub/jannach/files/Conference_RecSys2016.pdf
https://web-ainf.aau.at/pub/jannach/files/Conference_RecSys2016.pdf
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Table 2: Proposed Framework: From Goals to Metrics

Consumer’s Viewpoint Provider’s Viewpoint

Overarching Goal “Personal Utility”: Happiness, Satisfaction, Knowl-
edge, ...

“Organizational Utility”: Profit, Revenue,
Growth, ...

Recommendation e Help users find objects that match the user’s
Purpose long-term preferences
e Show alternatives

e Help users explore or understand the item space
o ...

Strategic
Perspective

pakel v el ==tl)
(Consumerd|H| =&

RecSys '16 : Recommendations with a Purpose 2|
https://web-ainf.aau.at/pub/jannach/files/Conference_RecSys2016.pdf

e Change user behavior in desired direc-
tions

e Create additional demand
e Increase activity on the site
o ...

J2tE Bol=

(Providerdj|H £


https://web-ainf.aau.at/pub/jannach/files/Conference_RecSys2016.pdf
https://web-ainf.aau.at/pub/jannach/files/Conference_RecSys2016.pdf

m DEVIEW
2020

(b
=
E
——

A

0|0




DEVIEW
2020

Recent Trends in
Personalization - Netflix : Member

at Netflix satisfaction and retention

Justin Basilico
RecSys 2020 Expo
2020-09-24

’.,11_‘&,' Sasiico

Help members find content
to and to maximize
member and

RecSys 2020 : Recent Trends in Personalization at Netflix

https://www.slideshare.net/justinbasilico/recent-trends-in-personalization-at-netflix 10
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s 'We can conclude that recommender - NEth'X Member
Recommendlng and systems and search are also two siaes ot

Searching

11

the same coin at Spotify.
To| | D fans get the music they will

satisfaction and retention
- Spotify : Match fans and
artist, Enjoy listening

Our team mission:

Match fans and artists in a personal and relevant way.

https://www.slideshare.net/mounialalmas/personalizing-the-listening-experience
11
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The YouTube Video Recommendation System - N Etfl |X : M e m b e r

James Davidson Benjamin Liebald Junning Liu

davidsc?r?é@g;olggle.com Iiebalggggggf&com Ijn@?gggolglzen.%om . . .
Palash Nandy Taylor Van Vieet Sat|Sfa CtIOn d nd FEte ntIOn
palasr?éog:fc:gfe.com tw(ac)?gg%lgllg?com
IR . 11 Goals - Spotify : Match fans and
%ﬁ‘m?%f:?tgfgéjwt Users come to YouTube for a wide variety of reasons which . . . .
addres them. In addition, we provide et gyan) g spectrum from more to less specific: To watch a d rt | St , E n_] Oy I |Ste Nnin g

new algorithms. We also present some of the fi

these experiments, single video that they found elsewhere (direct navigation), to

Categories and Subject Descriptors — find specific videos around a topic (search and goal-oriented - YO Utu be Kee p U sers

browse), or to just be entertained by content that they find

interesting. Personalized Video Recommendations are one E N te rta | ne d an d E N g a g e d
way to address this last use case, which we dub unarticulated

want.

As such, the goal of the system is to provide personalized
recommendations that help users find high quality videos rel-
evant to their interests. In order to keep users entertained
and engaged, it is imperative that these recommendations
are updated regularly and reflect a user’s recent activity on
the site. They are also meant to highlight the broad spec-
trum of content that is available on the site.

https://www.inf.unibz.it/~ricci/ISR/papers/p293-davidson.pdf
12
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help members find
content
to watch and enjoy

match help users find
fan and artist high quality video
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help members find
content
to watch and enjoy

match help users find
fan and artist high quality video

meber keep Users
satisfaction & enjoy listening Entertained and

retention Engaged
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match help users find
fan and artist high quality video

help members find
content
to watch and enjoy
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